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By Dolores Brandon 
Editor-in-Chief 
airspace@airmedia.org

So, you noticed—AIRspace got a beautiful new look! Our 
guest editor, Samantha Schongalla, picked the color; perfect 
for spring, no? Sam (as she likes to be called) wanted the cover 
to immediately cue regular readers to expect something new, 
something different. I think she’s done that quite nicely! Given 
the reference manual aspect of the editorial concept here, 
we think folk who regularly reference the various resources 
on AIRmedia.org may want to keep this “user’s guide” close 
at hand; the blue hue should help you quickly distinguish this 
book from others on your shelf.  

With the last few issues of AIRspace published exclusively on-
line, we’ve grown to enjoy the freedom electronic publishing 
permits and have gone all out with color, something AIR can’t 
afford to do in print. So, to satisfy that color jones, this time 
out we decided to do two versions: the print version, which 
will be mailed out to all AIR members, has the one spot color 
(blue), while the online PDF version sports the whimsically 
colorful cover and special graphics designed by artist Angelynn 
Grant. Check it out!

From another perspective entirely, giving AIRspace a new look 
signals that change has definitely begun. With my announced 
decision to pass the Executive Directorship on, AIR initiated an 
active leadership search this past winter. Résumés have been 
coming in and several impressively well-qualified candidates 
have emerged. It shouldn’t be long before someone is publicly 
named and the complex transition phase begins.

I am feeling optimistic. Why? Well, some of the financial 
concerns I talked about last fall and winter have eased. The 
MacArthur Foundation has decided to extend support for 
another two years ($50K for FY07 and another $25K for FY08). 
We are very grateful for their support, especially at a time 
when the Foundation is completely revamping its guidelines 
and priorities. We are grateful to have been able to serve 
the Foundation’s mission these last six years, and we are also 
grateful for the commitment they have shown to public ser-
vice media overall and the role of independents in particular. 
MacArthur’s respect for the worth, value and importance of 
independent voices is stunning, profound and unwavering. 
They also understand the need for unrestricted general oper-
ating support—rare indeed.

I am feeling good as well about AIR’s deepening ability to 
pay its own way. We are now 600 strong! With dues up, a 
steadily growing membership base means we can anticipate 
more earned revenue. Our paid clinics and training programs 
are thriving and popular. No, we are nowhere near where we 

Executive Director’s Message

On Track, Moving Forward 

—Photo by Martin Kovacik

AIR Mission Statement
AIR creates opportunities for and represents the interests of audio producers across various media. 
AIR fosters the development of the producer community in the service of the open exchange of ideas.

AIR’s activities are supported by individual 
and organizational members. Major funding 
provided by the New York State Council 
on the Arts, the John D. and Catherine T. 
MacArthur Foundation and the National 
Endowment for the Arts, which believes 
that a great nation deserves great art.

want to be, but we’re safely in the black and have enough 
money to begin a reinvention process.  

High up on the transition agenda is a Leadership Summit. Ten-
tatively scheduled for May (likely to happen later), the summit 
will be the official first step in AIR’s future strategic planning; 
it will give AIR a chance to introduce a new Executive Director 
to the leaders of our sister organizations (PRX, Third Coast and 
transom.org) as we engage them, members of the AIR Board 
and invited others to help AIR in the early stages of a process 
for effecting a reinvention. CPB has graciously agreed to do-
nate their boardroom for this important meeting.

I am pleased to say, too, that AIR has accepted an invitation 
from the Third Coast International Audio Festival to be an of-
ficial co-sponsor of the 2007 season, scheduled for November 
1-3 in Chicago. AIR will be producing three break-out sessions. 
Planning is in process. It’s kind of cool. The last time AIR and 
Third Coast partnered was way back in 2001 when we present-
ed the Producers’ Summit in tandem with the festival’s maiden 
voyage. Watch for details in AIRblast, on the AIRdaily and in 
the Summer AIRspace.

http://perfecthead.com/perfecthead.xml
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By Samantha Schongalla 
airblast@airmedia.org

I have a challenge for you. Turn your 
thoughts to your professional life and pick 
at least one difficult question that has 
been nagging you. Read through this issue 
of AIRspace while keeping that question 
in the back of your mind. Once you’ve fin-
ished turning through these pages, see if 
you can find the answer to your question 
somewhere on AIRmedia.org. I bet you’ll 
find the information you’re looking for. 

We are, after all, making it very easy for you. Not only do 
you have a handsomely redesigned website with some handy 
new bells and whistles, but we’re also providing you with this 
Spring AIRspace, a guide to utilizing AIRmedia.org. 

As the guest editor of this issue, I rounded up several willing 
AIR members and challenged them to find the most useful and 
innovative approaches to AIR’s most notable resources. The 
articles and graphics that follow reveal the strengths—along 
with the occasional shortcomings—that we realized in the pro-
cess of composing this publication. Whether you are a long-
time member, a new member or a visitor, we hope it will help 
you make the most of the resources available on AIR’s website. 

Why create such a guide? Well, AIR’s online accessibility is 
integral to its commitment to the open exchange of ideas. 
With each online improvement, AIR has become a more open, 
more visible and more valuable organization. Not only does 
the internet attract fresh bodies and ideas, but it allows for 
an ever-present dialogue between members. As you take a 
look around the site I hope you’ll realize the extent to which 
AIRmedia.org is structured by the principle of open exchange. 
Each of its components, from the Radio College to the AIRdai-
ly, reveals the presence of a community of producers working 
together and interacting with one another. These interactions 
as they occur both online and offline form the heart of AIR. 

Samantha Schongalla is AIR’s general go-to-girl. She began 
as AIR’s intern in the spring of 2005 and now continues to 
compose AIR’s monthly e-bulletin, the AIRblast. Sam will be 
graduating from Oberlin College this spring.

 

Guest Editor’s Message

Communications Made Easy

CURRENT to offer AIR members 
special discounted introductory sub-
scriptions through June 30, 2007. 
See page 16 for details.

mailto:airblast@airmedia.org
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By Nannette Drake Oldenbourg 
noldenbourg@comcast.net

Description 
The AIR Member Directory is a searchable 
listing that allows AIR members to com-
municate valuable contact information, 
work availabilities, accessible equipment, 
media experience and bios.

Location 
Find it at http://www.airmedia.org by click-
ing on Member Resources and then choosing Member Directory. 

Some Wild and Wonderful Ways to Use the Directory

Explore, Connect, Collaborate: Browse to find how others’ 
work dovetails with yours. Do you know of an audience or 
funding source that might be helpful? 

Organize an AIR gathering: With the zeal of someone who’s 
only visiting for a few years, Thomas Marzahl has used the AIR 
directory to organize gatherings in Boston. He pairs the direc-
tory information with Evite invitation management software, 
where participants RSVP and get directions to the “podlucks.” 

Choose a Community and Find Work: Planning her next step 
after graduation from Oberlin this summer, Sam Schongalla  
uses the directory to check out various cities and their indepen-
dent producer communities. She’s chosen Portland and is using 
the directory to contact producers there to land a good job. 

Find Gear and Studio Space: Use the Advanced Search and look 
by city or state and gear type.

Look for Love: Love is not an official benefit of AIR member-
ship, but there are more than 350 sensitive, communicative 
types listed in the AIR Directory, and, well, those who use it 
might have certain advantages. That’s all we can say here. 

The Directory’s New Search Functions

Search by Name (Simple Search): Use the simple search to find 
members by first or last name.

Search by Geography (Advanced Search): Whether you need 
gear in Grenada or flash media in Florida, mics in Michigan 
or a studio in St. Petersburg, the directory is the first place to 
look. Use the advanced search. It’s often best to look by state, 
not city. For example, searching in “Boston” will not find indies 
in Cambridge or other towns within the greater Boston area.

“The AIR directory has been invaluable to WBHM’s arts and 
culture program Tapestry,” says Tanya Ott, news director in 
Birmingham, referring to geographic searches. “We’ve hired 
many, many folks for tape syncs using the AIR directory and 
I’m thrilled about the updated search capabilities!”

Search By Experience, Equipment, Skills and Availability (Ad-
vanced Search): Find out about AIR members’ expertise in dis-
ciplines ranging from field production to voice talent and from 
executive production to comedy writing. The Directory lets you 
know who has specialized mics and who has a studio. Beyond 
traditional radio work, museums and other organizations can 
use the AIR directory to find producers for their podcasts, audio 
tours, sound tracks and web and other communications work.  

A User’s Guide to AIRmedia.org

The AIR Member Directory: More and More Searchable

Take Advantage of Updates: The Directory changes every day. 
Members update their information constantly, and AIR’s web de-
velopers are continuously adding and smoothing search features. 

List Yourself to Your Advantage

Use all appropriate categories so you will appear in specific 
searches. For example, even if your listing says you are avail-
able for reporting (all kinds), you won’t turn up in a search 
for “arts reporter” or “environmental reporter” unless you’ve 
clicked on those categories.

Use your bio to mention what cities or areas you can reach. 
Make it easy for people far away to find you when they scan 
bios from your state.

Update your listing often. Have you indicated you’re available 
for podcasting?

For more tips on using the new Directory, see Webmas-
ter Barry Rueger’s Help Guide to AIRmedia.org. If you find 
something that should be fixed, contact Barry Rueger at 
webmaster@airmedia.org. 

Nannette Drake Oldenbourg compiled and edited AIRwares, 
a collection of work by 40 AIR members. She currently collects 
stories on Cape Cod, especially those illustrating historical 
agriculture and sustainability issues.

mailto:noldenbourg@comcast.net
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By Jean Parker 
radioforever@gmail.com

Description 
AIR’s Pitch Page is where you’ll find out 
who is looking for what in the public radio 
system. Each listing includes brief explana-
tions of program priorities, story lengths, 
program formats, editor contacts, and, 
most importantly, links to each program’s 
detailed pitch guidelines. 

Location  
The Pitch Page is located under the Member Resources button 
on AIR’s home page.

Whether you have a story you’ve been working on for months 
or just the hint of an idea sitting in the back of your mind, the 
listings here can help provide direction throughout the devel-
opment and production process. 

What You Should Look For

No matter where you are in the production process, make sure 
to read the guidelines for each program carefully so you can 
target your pitches appropriately. The guidelines are there to 
streamline the process for everyone. After all, neither editors 
nor producers have time to waste.

Find out:

• What types of pieces the program buys from 
independents—features, documentaries, spots, 
soundscapes, audio postcards, reporter essays, etc.

• What types of stories, topics and issues the program is 
specifically looking to feature. 

• The length of stories the show accepts from independent 
producers.

• How often the show is broadcast.
• How many stations the show reaches and what markets 

those stations are in.
• Program compensation rates. 
• Links to program websites where you can get more 

extensive information about pitching to that program.
• Directions about how to listen to the program. (If you 

haven’t heard the show before, make sure to listen online 
before pitching. It will give you a better sense of whether 
or not your story idea or production style is a good fit.) 

• Editor contact information for when you’re finally ready to 
take the plunge. 

Before You Pitch

Familiarize yourself with the listings here while your story idea 
is still percolating. It can help you:

• Generate initial story ideas. Perhaps you’re suddenly 
reminded of that crazy outdoor adventure experience 
that’s perfect for Weekend America. 

• Determine whether your idea can meet the technical, style 
and editorial requirements of particular shows. 

• Refine your story and develop new angles you might not 
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Getting the Most from the AIR Pitch Page 

have considered for later resale, collaborations, etc. Why not 
see if you can stretch your production skills and thinking? 

At the top of the pitch page, there are links to other helpful 
sections of the AIR website. They include tips on how to write 
good pitches and a page with pay rate information. This will 
give you valuable knowledge as you begin a relationship with 
a new editor or if you’re just beginning as an independent 
producer in radio.

Now That You’re in the Midst of Production…

Revisiting this resource during production will help you:

• Refocus your work to make sure your story is consistent 
with what the show is about. 

• Get a clear, brief explanation of the show’s purpose so you 
can clarify editorial issues before talking to your editor or 
submitting your script draft.

• Remind yourself of resale opportunities so you can include 
these possible angles in your research and interviews.

Oh, You Thought You Were Done?

Reviewing the program descriptions can be just as valuable 
after you finish a story as it was in the beginning. 

Look to:

• Resell or repurpose a story.
• Find a home for a story that was killed for some reason.
• Pitch unused elements you collected during production for 

use in another piece. These could include interviews you 
had to leave out, extra sound you collected, and so on.

• Identify smaller programs with lower payments that accept 
work that has been previously aired to increase overall 
money received and reach niche audiences you might have 
missed the first time around.

Just remember, when thinking about reselling or repurposing 
work, you need to be mindful of any intellectual property is-
sues and review contracts carefully to avoid problems. 

The pitch page is updated by the program editors as necessary, 
and once each year AIR contacts all the shows to make sure 
their information is correct. Therefore, it’s helpful to check 
often to see if anything has changed in a particular program’s 
guidelines or to find out if new programs have been added. 

Jean Parker is an independent radio and print journalist 
living and working in Pune, India. Her work has appeared on 
National Public Radio, BBC Radio 4, BBC World Service, Radio 
Netherlands and Deutsche Welle. She specializes in stories 
about social development and human rights.

Advertise in AIRspace!
For details, contact Charles Lane, Advertising Man-
ager, at clane@2ndwindow.org.

mailto:radioforever@gmail.com
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By Steve Mencher  
menschmedia@yahoo.com

Description 
AIR’s Awards directory is the place to go 
for a quick roundup of awards big and 
small that recognize exemplary work 
in our medium. A typical Awards listing 
includes the name of the award, a short 
description, the upcoming deadline, the 
awarding organization, the period of 
coverage, what the award entails (cash? 
plaque?), contact information and website.

AIR’s Fellowships and Grants directory is a one-stop shop for 
funds, either to support a project or for continuing education, 
travel or personal growth. A typical Grants and Fellowships 
listing includes the name of the funder, the upcoming dead-
line, contact information and snail mail and web addresses.

Location 
Both directories live behind the Membership Resources button 
at the top of the AIR home page. 

I used to have award envy. I’d look at colleagues who’d won 
prestigious journalism prizes and imagine them doing some 
great work, then sitting back and waiting for the phone to ring 
with adulation and for the mailman to bring their plaques.

Then I went to work at a medium-sized NPR-distributed show 
and realized that the job description of one of my co-workers in-
cluded regularly trolling through awards listings and announce-
ments and applying for recognition of our collective work. She 
even got a couple of awards for me to share in the short time I 
was a producer there. Recognition, then, doesn’t just rain down 
from the sky to reward great work. That was a revelation.

Here’s the thing: as independents, the task of finding mean-
ingful acknowledgment of our labors probably needs to be in 
our job descriptions, even if it becomes another of the hun-
dred things we do that nobody directly pays us for.

First, a success story.

Dear Steve: I received a grant and an award as a result of 
AIR’s lists. The grant is from the Paul Robeson [Fund] for a 
documentary I am producing called No Second Chance, about 
the impact of criminal offender record laws on ex-offenders 
trying to start new lives. The award was a 2006 Nancy 
Dickerson Whitehead Award for excellence in reporting on 
substance abuse issues for my series Voices of HIV (http://
www.wfcr.org/features/voices_of_hiv.php), produced with 
public radio station WFCR 88.5 in Amherst, MA.
Yours, Francesca Rheannon

I asked Francesca if she had consulted many different listings 
of grants and awards. I could almost see her tilt her head and 
smile through her e-mail reply. No, she said, the AIR directories 
were “the first and only stop.” The lesson here: Francesca did 
it, and so can you. And her search strategy?

“One at a time from top to bottom.”

That’s interesting. And at this point, it’s the best approach. 
Take the Robeson Fund as an example; the Fund seeks to 
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Awards, Fellowships, Grants: The Game You Can Win!

promote social justice by giving money to media producers. 
But enter “social justice” into the search box, and you come up 
with nothing. If you already know or heard elsewhere about 
the funder and enter “Robeson” into the search box, you’ll 
come up with the foundation—but you see the problem. If you 
already know about it, you’re probably not searching for it. 

Looked at another way, these 50 entries in the Fellowships and 
Grants directory are probably worth browsing through at the 
start of any project, or when you’re ready for somebody else to 
fund a sabbatical. It shouldn’t take you more than five minutes 
to winnow these listings down to ones that might apply to you, 
and then you’re just a click away from complete information.

The usual suspects, like CPB, NEA and NEH, are there, with 
handy contact and deadline information. Humanities money 
from Arizona and Massachusetts is called out, without giv-
ing you any sense of whether the other 48 states have similar 
priorities. But as a way to get the fundraising juices flowing, 
or to feed your travel jones, the resource is a worthy start.

The Alfred I. duPont-Columbia University Awards (http://www.
jrn.columbia.edu/events/dupont/) are considered, by Columbia 
itself and many others in the journalism business, to be the 
equivalent of Pulitzer Prizes. Jonnet S. Abeles is the director 
of the duPont Awards. She answered my request for informa-
tion with palpable enthusiasm about audio independents, a 
request that our members e-mail her at ja5@columbia.edu to 
be alerted when duPont deadlines are announced, and a peek 
behind the scenes at some daunting numbers:

“We are a two-person office, myself and an administrative 
assistant. The duPont jury has nine members and we send out 
about 4000 requests for entries to radio and TV journalists.”

So what’s the best way to make sure your great radio work is 
considered for a duPont Award, or most other prizes for which 
independent radio folks are eligible? 

Use the list; read the descriptions and follow the links; find the 
appropriate awards; and nominate yourself. 

It’s not only the best way, it’s often the only way—except, of 
course, for those mysterious MacArthur “genius” grants. If we 
knew who was on the committee to hand those out, we could 
tell you. But then we’d have to kill you.

To conclude, here’s success story number deux:

Hi Steve: I used the Fellowships and Grants list and found 
out about the Swedish Bicentennial Exchange Fund. With 
a grant from them, I’m heading to Sweden next month! 
Thanks AIR-list!
Kara Oehler

Bon Voyage, Kara!

Steve Mencher became enthralled with radio as a high school 
student by listening to Larry Josephson on WBAI. Pursuing his 
own multi-media career, Mencher went on to produce radio 
for Carnegie Hall, NPR and the Library of Congress, created the 
first museum website for the Smithsonian and played Hamlet 
to Marilu Henner’s Gertrude at the University of Chicago.

mailto:menschmedia@yahoo.com
mailto:http://www.wfcr.org/features/voices_of_hiv.php
mailto:http://www.wfcr.org/features/voices_of_hiv.php
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By Jesse Thorn 
jesse@maximumfun.org

Description  
AIRdaily is an online meeting place for AIR 
members. It takes two forms: the first is an 
e-mail list, which is also available in a more 
manageable “daily digest” format. The 
second is an online database of past posts.

Location  
Access the AIRdaily by going directly to 
http://interact.airmedia.org or by going to AIR’s home page, 
clicking on the AIR Interactive button, and then clicking on AIR-
daily Mailing List. Log in and you should see a link to the AIR-
daily web interface and links to change your subscription type. 

Membership in AIR comes with many valuable benefits. For 
those of us who aren’t in the clergy, it’s likely the only oppor-
tunity we’ll ever have to take a real vow of poverty. The most 
valuable of these benefits, though, is the opportunity to share 
knowledge and experience with the hundreds of other people 
across the country who’ve thrown away their potential to 
become independent public radio producers. 

By necessity, our community is sprinkled broadly across the 
United States and throughout the world. Luckily, the tubes of 
the interweb know almost no geographic limitations. You can 
reach hundreds of your colleagues with the click of a mouse via 
the AIRdaily e-mail list. With the combined knowledge of these 
colleagues at your fingertips, the possibilities are nearly limit-
less. (One limit: AIRdaily cannot erase your regret about drop-
ping out of grad school. For that, there is only one solution, and 
that solution starts with “b” and ends with “ooze.”)

A Few Great Uses for this Amazing Tool:

* We’d all like to think that the challenges of our reportage 
involve Indiana Jones-like battles with vindictive Bangalorian 
bureaucrats or Kenyan military strongmen. Instead, we know 
that they mostly involve finding someone in Tucson who can 
help record a local herpetologist talking about the three-
legged frog he found. Perhaps tape-syncs and double-enders 
aren’t the most romantic part of radio production, but they 
certainly are necessary (not to mention a hassle to coordinate). 
Enter AIRdaily. If someone on the list isn’t already in Tucson, 
mic in hand, it’s almost certain that someone on the list knows 
someone who fits that description. And of course, this goes 
both ways. If you’re looking for spending money, monitoring 
the list for tape sync opportunities beats a paper route any 
day. (P.S.: DO NOT go looking for that herpetologist and his 
frog. That’s my story all the way.)

* Seeking out personal connections of other kinds is also a 
popular use of AIRdaily. I don’t mean to suggest that it’s a 
place for lonely singles, of course; rather, I’m saying that free-
lance work of any kind depends on who you know as much 
as what you can do. If you have a story that would be perfect 
for airing in Maine, a fellow AIRdaily subscriber is likely to 
know exactly to whom it should be pitched. Similarly, if you’re 
looking for MC Solaar’s publicist’s phone number for that story 
about how much foreigners love to rap, you can expect a help-
ful e-mail in your inbox in a matter of hours. Que magnifique!

AIR Member Podcast Directory

AIRdaily: Waste Your Time Productively 

* If you use a digital audio workstation, you’ve likely run 
into the occasional bug. The most pernicious of these tend 
to crop up at midnight while you’re working on a story that 
had an 11 p.m. deadline. At that time of night, the Pro-Tools 
Hotline is closed, but don’t worry—the internet never sleeps. 
Many AIRdaily members have likely had their hopes of career 
advancement crushed by the very problem with which you are 
struggling—and surprisingly, they’re willing to help. This even 
goes for those who use other software. If you need a recom-
mendation for an MP2 converter, or are wondering why your 
flash player won’t work, you now know where to turn.

* It isn’t just software, either; the AIR list is full of experts on 
hardware, too. If you’re wondering whether that new shot-
gun mic you’ve been eyeing will play well with your minidisc 
recorder, someone on the list likely has tried the combination 
already. If you’re comfortable searching the list’s database at 
interact.airmedia.org, you can find answers to many of these 
sorts of questions without even sending out an e-mail. 

* Speaking of which: search! Information in the 21st century 
is all about searching, and the AIRdaily is no exception. The 
search function of the online database has many uses. Are you 
interested in what Jay Allison’s been thinking lately? Are you 
wondering if anyone has posted tips for traveling to Iran in 
the past year or so? Want to know what the latest updates to 
the Content Depot or PRX have been? All of these questions 
can be answered with creative use of the search function. 

* Money. A lot of AIR members have gotten it in the past, and, 
given that they’ve been replaying the moment in their minds 
ever since, are happy to share their tips on how you can get it 
for yourself. Whether you want to know what Radio Nether-
lands pays, what grants to apply for or where to get a “real 
job,” AIRdaily is there for you.

* Nor is the list solely valuable for its commercial possibilities. 
Aesthetic and artistic issues are also a hot topic on the AIRdai-
ly. Want to discuss a certain technique? A particularly inspiring 
piece? What better place could you find for just such a discus-
sion than a community of like-minded producers?

Play with these possibilities. Search the database at interact.
airmedia.org to find the answer to a nagging question. Take 
a tape-sync gig. Put in your two cents about someone’s latest 
work. Above all, remember this: if you get all obsessive about 
it, don’t blame me.

Jesse Thorn is the host and producer of The Sound of Young 
America, a public radio show about things that are awesome. 
The program is available for free download at maximumfun.
org, or via podcast in the iTunes directory. In addition to his 
career as a public radio programmer, Jesse also works as an 
unemployment insurance recipient.

mailto:jesse@maximumfun.org
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The AIRdaily:
A Diversity of Users, a Diversity of Uses
Leda Hartman, World Vision Report Assign-
ment Editor

My job is to be the liaison between the program 
and independent producers, and the AIRdaily is a 
great way to keep up with where people are and 
what they’re doing, which awards people have 
won, who has just come aboard as an independent 
and which new projects are under way. It’s also 
really useful for networking. I’ve gone to fellow 
AIR members more than once for help in finding 
good stringers in out-of-the-way places, here and 
overseas, and to post information about the show 
on other listservs. 

Peggy Girshman, Acting  Managing Editor of 
NPR’s Newsroom of the Future Project

I read the AIRdaily regularly to follow what’s 
happening in the world of independents. I know 
several people here [at NPR] read it  and occasion-
ally we even send each other messages about it. It 
tells us about concerns, projects and more in the 
independent community.

Israel Smith, President of I.S. Marketing

To be engaged in a community, you have to listen. 
As a programming and marketing consultant, I rely 
AIR’s listserv to stay connected with the indepen-
dent producer community. This vital—likely the 
most vital in public radio—electronic conversation 
helps me stay on top of emerging ideas, talent, 
opportunities and concerns. If you’re not reading 
and participating in the AIRdaily, you’re missing an 
essential part of public radio.

Nadene Thériault-Copeland, Managing Direc-
tor of New Adventures in Sound Art (NAISA)

I was quite pleasantly surprised by the close-knit 
community that AIR fosters with the AIRdaily and 
other resources on the AIR website. I originally felt 
as though my posts and responses to others’ posts 
might be lost in a void. However, the responses 
on- and off-list to my outside-the-box posts have 
proven that there are ears out there ready to take 
in the world of radio and sound art—and that 
there are many, many opportunities for network-
ing with both individuals and other organizations.  

Are You on the AIRdaily?
AIR maintains a private daily e-mail list for our 
members. Moderated by Host Emeritus Jay 
Allison, the AIRdaily is a great way to keep up 
with what’s going on. Read about everything 
from politics to equipment, gigs to gossip. 
More than 400 members stay in touch this 
way every day. Many producers feel it’s one of 
the most useful benefits of membership.

If youre a paid-up AIR member, simply go to 
this web page to subscribe: 
http://interact.airmedia.org/AIRDAILY/.

http://interact.airmedia.org/AIRDAILY/
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By Barry Rueger 

Help me to log in!

Most log-in problems begin with one 
phrase: “I can’t remember my password.” 
Everyone does this; I do it a couple of 
times each week. Fortunately, there are 
three possible solutions.

Option A: The first solution is to try all 
the obvious passwords that you usually 
use—your hometown, your cat’s middle 
name, etc. 

Option B: If that doesn’t work, you can go to the AIRdaily log 
in page and click Lost Password. Enter your name (generally 
first and last name) and your password will be e-mailed to you. 
You can also go to the AIR Member Directory log in page and 
click Forget Your Password? Enter your e-mail address and the 
password will be e-mailed to you. 

Option C: If you’ve changed your e-mail address and conse-
quently can’t receive the new password by e-mail, just e-mail 
your friendly webmaster with your old and new e-mail address-
es and we’ll fix you up. 

Help me, I’m new to AIR!

I filled in the Join Us form, but it says that my e-mail address is 
already taken.

This almost always means that at some time in the past you 
were already an AIR member, and your old listing is still in 
the database. Try using your e-mail address to ask for a new 
password and see what happens. If that doesn’t work, e-mail 
us and we’ll sort things out. 

You sent me a user name and password, but I can’t log in to 
the AIRdaily.

The AIRdaily and the Member Directory are on different com-
puter systems and are not connected. Once your membership 
payment has been processed and your information has been 
entered into the Member Directory, it may take a day or two 
before we also get you set up on the AIRdaily list. When that 
happens, we’ll send you a welcome message.

Help me receive the AIRdaily!

There are three different ways to enjoy the AIRdaily:

Regular e-mail: allows you to get each message individually. 
The E-mail Digest: allows you to get a day’s worth of e-mails 
once a day. The Web Interface: allows you to access the AIR-
daily directly through the AIR website. 

Or you can do all three, although one can’t imagine why.

Step 1: You can change your subscription type at any time 
by logging into http://interact.airmedia.org, clicking on the 
AIRdaily folder, and scrolling down to the Change Subscription 
link at the bottom of the page. Select E-mail for regular e-mail 
messages. Select E-mail Digest for a daily digest. Select Check 
Messages if you want to read the AIRdaily online. Note: if you 
uncheck all three you won’t receive any messages—a good 
thing when you go on vacation.

Webmaster’s Help Guide to AIRmedia.org

I Get E-mail . . .

Step 2: Once you’ve picked a subscription option you need to set 
up how messages work. Go back to the AIRdaily folder and click 
Preferences, then click E-mail Notification. If you’re subscribing 
to regular e-mails, check the first box, marked “For your e-mail 
subscriptions, send full e-mail messages,” if you want to receive 
the entire message that is sent. If you leave this unchecked, 
you’ll get the header and will need to click a link in the message 
to read it on the website. If you’re subscribing to the Digest, 
look further down the page; you can select the time or times 
you want the Digest delivered each day. Most people pick some-
thing like 5 a.m., but you could have the AIRdaily arrive three 
times a day, or twice a week, or in any fashion you want. 

Help me, I want the world to know who I am and  
what I do!

The AIR Member Directory is not only a way to showcase your 
talents to potential employers, it’s also your gateway to keep-
ing your AIR membership up-to-date. 

If you move or change your phone number or e-mail address, 
you can log in and update your listing to be sure that AIR has 
your latest contact information.

To update your information (or even just to check it), go to 
the Member Directory log in page at http://www.airmedia.

Continued on next page
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org/login.php. There’s a link to the Member Log-in in the up-
per right corner of every AIR web page. 

Step 1: Enter your e-mail address and password to go directly 
to your own listing. 

Step 2: There are two things that are important to know: first, 
our default setting protects your privacy by not displaying 
your listing in the online directory. If you want your listing to 
be public, you will need to check the box beside “Do you want 
to be included in our online Member Directory?” You can also 
choose which phone numbers and e-mail addresses will be dis-
played, and can choose not to have your street address shown 
by checking the appropriate “Display in Directory?” boxes.

Step 3: To make changes to your listing, log in, make your 
changes right on the page, then scroll to the bottom of the 
page and click Preview. Look over your work, and if it’s OK, 
click Save and your listing will be updated immediately. 

Help me search those fabulous AIR directories!

The search mechanisms in our directories offer two options: 
Simple and Advanced. 

The Member Directory simple search only looks at first and last 
names. If you’re looking for a specific person, this is a handy 
way to find him or her. You can enter a name or part of a name.

The advanced search allows you to build complex queries us-
ing name, location and specific attributes like equipment or 
skills. For instance, if I needed a producer in Pennsylvania who 
could do a tape sync and had a DAT recorder, I would go to 
the advanced search in the Member Directory and:

Enter “PA” or “Pennsylvania” in the state field; Choose “Tape 
Syncs” from the Available For menu; and Choose “DAT Record-
ers” from the Equipment Studio Menu.

This will tell me that AIR Member John Diliberto will fit the bill 
exactly. The Awards and Fellowships and Grants directories can 
be searched the same way. Simple search will search the names 
of the fellowship or award. Advanced search will once again al-
low you to refine your search, including searches by keyword. 

Yikes, that help advice just doesn’t do it. I must have 
encountered a bug!

The AIR web site is actually only a year old, and there are 
still bugs here and there. If you find one, or if something just 
doesn’t seem to work the way that you expect it to, send an 
e-mail to webmaster@airmedia.org and tell us about it. Please 
be specific about what kind of computer you’re using, what 
browser, and exactly what you were trying to do. The more 
you can tell us, the easier it is for us to find and fix problems.

Barry Rueger has worked with non-profit organizations for 
nearly 20 years, with a particular focus on non-commercial 
radio. In addition to making sure AIR’s website runs smoothly, 
he is a member of the AIR board, a webmaster for NAISA and 
helps with publicity for the Royal Winnipeg Ballet. 

Webmaster’s Help Guide to AIRmedia.org

I Get E-mail

Continued from previous page

The Art of Creative Sound Assemblage 
for Professional Radio Producers

The Association of Independents in Radio (AIR) and Har-
vestworks Digital Media Center, New York, New York, 
are partnering to offer a thirty-hour (5 day) Intensive in 
The Art of Creative Sound Assemblage for Professional 
Radio Producers. 

WHEN: May 7 to May 11, 2007 
Thirty hours over five days. Lecture demonstrations and 
lab time.

TEACHERS: The intensive will be taught by veteran 
sound artists Michael Schumacher and Hans Tammen. 

OUTCOME: AIR expects to showcase and promote fully 
evolved, polished works developed in tandem with the in-
tensive via PRX and/or AIRMEDIA.org in the early summer.

COST: $650 per person (payable to AIR). 
Class size will be limited to eight participants.

HOW TO APPLY: Application forms are online at  
http://www.AIRMEDIA.org. Select AIR Specials, then 
select Workshop Registration.

Questions and Inquiries should be sent to 
mentor@airmedia.org.

http://www.AIRMEDIA.org
mailto:mentor@airmedia.org
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Why JOIN AIR?
It’s your connection to excellence!
Community, Professional Development, Advocacy

Join and receive: 
· AIRdaily - an e-mail listserv 
· AIRspace - quarterly journal 
· Mentoring 
· The Code of Fair Practices for Working with  

Freelance Producers

What AIR members say:
“As one who is relatively new to public radio, I 
feel like I’m part of something vast and fun and 
churning with creative energy. I can’t say enough 
about AIR’s value—the nurturing conversation and 
advice, the fantastic recommendations on what to 
listen to—I have even gotten some good tape sync 
gigs. Thanks AIR!”

—Susan Keese

Sound Advice
I needed help focusing a poorly planned and 
wide-ranging documentary project for which I had 
already gathered hours and hours of tape. The 
sessions were conducted in person. My mentor 
prompted me to ask the difficult questions neces-
sary to help me focus my project. He gave me ideas 
for sound gathering and sound design for the 
piece. He shared inspiring examples of other work, 
and even critiqued a project proposal I had written 
very specifically for a grant application, which was 
wonderfully helpful. My mentor passed on a lot 
of specific knowledge, but also a broader under-
standing of production planning and the mission 
of the documentary form.

—Laura Starecheski, Mentee 
New York, NY

The mentee was an experienced audio producer 
new to producing for public radio. By the end of 
the mentorship, he told me he got what he want-
ed: an honest assessment of the potential market-
place for his work in public radio.

—Israel Smith, Mentor 
Minneapolis, MN

As an independent, I don’t have enough interac-
tion with producers who have navigated the world 
of selling work and placing content. My AIR men-
tor helped me tackle each area that I outlined and 
focus on what steps I could take to advance my 
career and productions. He identified the buyers of 
content in print and in audio that might be avail-
able. He also gave me good advice about taking 
the next step to being ”on air host talent.” His per-
spective was rooted in having done it, and he had 
a ton of enthusiasm. I certainly am really excited 
to try the ideas that he mentioned. It’ll take a few 
months for the impact of an AIR Mentorship to sink 
in; you have to have the time to work the advice.

—Noelle Hanrahan, Mentee 
San Francisco, CA

The AIR Mentor Program
It works both ways. It can work for you. And it’s a 
free benefit of AIR membership. 

Apply online anytime at: http://www.airmedia.
org/mentor.html.

Made possible by grants from the John D. and 
Catherine T. MacArthur Foundation and the  
National Endowment for the Arts.

Welcome New AIR Members
Carolyn Bancroft—New York, NY  
Michael Bernstein—Los Angeles, CA 
Elizabeth Biddlecombe—San Francisco, CA  
Brooke Binkowski—San Diego, CA  
Rachel Buchman—Philadelphia, PA  
Robin Collier—El Prado, NM  
Ken Cormier—Willington, CT 
Sheryl Flowers—Los Angeles, CA  
Samuel Greenspan—Sarasota, FL  
Tatiana Harrison—Santa Rosa, CA  
Emily Helfgot—New York, NY  
Marcelle Hopkins—Brooklyn, NY  
David Kattenburg—Brandon, MB  
Lawrence Lanahan—New York, NY  
BJ Leiderman—Virginia Beach, VA 
Darby Maloney—Santa Monica, CA  
James Mills—Madison, WI  
Kellia Ramares—Oakland, CA  
Christian Roselund—New Orleans, LA 
Julie Sabatier—Portland, OR  
Larry Schooler—Austin, TX  
Dan Storper—New York, NY

http://www.airmedia.org/mentor.html
http://www.airmedia.org/mentor.html
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Primary AIR mailing address: 
328 Flatbush Avenue, #322, Brooklyn, NY 11238 
Toll free: (877) 937-2477 
Local in New York: (212) 627-4783

Dolores Brandon, Editor-in-Chief 
(877) YES-AIR7 dbrandon@airmedia.org

Samantha Schongalla, Guest Editor 
  airblast@airmedia.org

Charles Lane, Advertising Manager 
(631) 295-6715 clane@2ndwindow.org

Benjamin Holmes, Proofreader 
   BHolmes@Scholastic.com

Mike Jung, Graphic Designer 
  mike_jung@comcast.com

Angelynn Grant, Cover/Feature Graphics Artist 
   www.angelynngrant.com

Logo design by  
(718) 855-4250 www.hyperakt.com

The points of view expressed in AIRspace are those of the individual 
authors and do not necessarily reflect an official AIR policy or position.

Free to members; see form in this issue or visit www.airmedia.
org to find out more and join.

AIR Board of Directors
Dolores Brandon, Executive Director 
(877) YES-AIR7 dbrandon@airmedia.org

Sid Selvidge, President 
(901) 527-4666 sidsel@bealestreetcaravan.com 

Tony Dec, Vice President 
  tonydecember@gmail.com

Robynn Takayama, Secretary 
(415) 948-8702 robynn@nonogirl.com

Jim Russell 
(919) 942-6950 jim@programdoctor.com

Matthew D. Payne 
(917) 836-0721 matthew.dale.payne@gmail.com

Barry Rueger 
(905) 308-9179 rueger@community-media.com

Joan Rabinowitz, Treasurer 
(206) 634-0919 joan@jackstraw.org 

David Freedman 
(504) 568-1239 david@wwoz.org

Karen Lewellen

(646) 522-0334  klewellen@shellworld.net

Susan Schardt 
(617) 436-9024 schardt@mindspring.com

Jake Shapiro 
(617) 576-5355 jake@prx.org 

On the air? On your own? 
You need AIR...and AIR needs you!

Join Now!
Fill out and mail this form, or visit us online at 
http://www.airmedia.org.
Choose membership type:

Individual
__  One year at the regular rate of $125

__  Two years at a special rate of $162 (10 percent discount off one-
year rate)

Company/Organization
__ One year at the rate of $200/360  

(annual budget under $550,000; allows two members to join the 
AIRdaily e-mail list)

__ One year at the rate of $320/576  
(annual budget over $550,000; allows three members to join the 
AIRdaily e-mail list)

__ One year at the rate of $2000/3600 (networks; allows 15 members 
to join the AIRdaily e-mail list)

* Two-year memberships enjoy a 10 percent discount.

Student
__ One year at the special rate of $45 (Please enclose a copy of your 

valid student ID)

For non-U.S. addresses, please add $10 for additional postage.

Please specify: 
New______ Renewal______

Name:________________________________________

Address:______________________________________

_____________________________________________

_____________________________________________

Company or organization (organizational members ONLY):

_____________________________________________

Your Home phone:____________________________

Your Business phone: _________________________

Your Fax:____________________________________

Your E-mail: _________________________________

For credit card payments:

Card #:______________________________________

Expires:__/__

Or pay online at http://www.paypal.com (send payments to 
pay@airmedia.org).

AIR
Membership questions? Call Kathy Gronau at 1-800-266-8972.

Make checks payable to AIR 
MAIL TO: 
AIR 
328 Flatbush Avenue, #322 
Brooklyn, NY 11238

mailto:dbrandon@airmedia.org
mailto:clane@2ndwindow.org
mailto:BHolmes@Scholastic.com
mailto:mike_jung@comcast.net
http://www.angelynngrant.com
www.hyperakt.com
www.airmedia.org
www.airmedia.org
mailto:dbrandon@airmedia.org
mailto:sidsel@bealestreetcaravan.com
mailto:tonydecember@gmail.com
mailto:robynn@nonogirl.com
mailto:jim@programdoctor.com
mailto:matthew.dale.payne@gmail.com
mailto:rueger@community-media.com
mailto:joan@jackstraw.org
mailto:david@wwoz.org
mailto:klewellen@shellworld.net
mailto:schardt@mindspring.com
mailto:jake@prx.org
http://www.airmedia.org
http://www.paypal.com
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Association of Independents in Radio 
448 N. Kilkea Drive 
Los Angeles, CA 90048 USA

Address Service Requested


